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Broadcast Music Inc. Reports Record-Breaking
Revenues of $944 Million

BMI Royalty Distributions Hit Historic High of $814 Million
to Songwriters, Composers and Music Publishers
NEW YORK, NY, September 23, 2013 – Broadcast Music, Inc.® (BMI®), the global leader in music rights management, reported record-setting revenues and royalty distributions for the fiscal year ended June 30, 2013. Revenues increased by $45 million, a 5% gain over the prior fiscal year, exceeding $944 million. 
BMI’s consistent focus on building diversity in revenue sources, along with the successful implementation of a cost reduction program, resulted in a historic high royalty distribution of $814 million to BMI-affiliated songwriters, composers and music publishers. Royalty distributions increased by $64 million or 9% compared to the previous year. This represents the largest fiscal year revenue posted and royalties distributed in the Company’s 74 years of operation and tops a five-year period in which BMI generated more than $4.5 billion in revenues and paid out royalties of $4 billion. 
Commenting on the year, BMI President Del Bryant, said, “The success we are reporting today has been achieved in a very transitional period for BMI and the music and entertainment business. We are alert to the challenges that the restructuring of the industry presents, but we also see unprecedented opportunity. BMI’s dynamic and constantly evolving repertoire is able to reach the public across a myriad of platforms in which music is the core offering, or an essential part of the creative product. As this year’s results demonstrate, we have continued to capture the value that music contributes, and deliver it to our writers, composers and publishers.”
Michael O’Neill, BMI’s recently elected Chief Executive Officer, added, “What is most impressive about this year's significant success is not only the diversity and growth in our revenues, but also our ability to increase royalties by an even larger margin. This is the result of a true team effort. I would like to congratulate everyone at BMI for their dedication to service, their diligent attention to the details of our business, and for these great results! Our songwriters, composers and publishers deserve this kind of performance, and we have delivered. To everyone at BMI, job well done!”
Mr. O’Neill, who most recently was BMI’s Senior Vice President, Repertoire and Licensing was elected to the position of CEO, effective September 16, 2013. He will assume the additional role of President upon Bryant’s retirement in June 2014. In welcoming O’Neill to his new post, Bryant said, “I know Mike’s combination of experience, commitment to innovation and dedication to serving all our constituents will carry the success of this year forward. I look forward to working with him in this new capacity over the next year on behalf of the company I love."
The year’s results reflect BMI’s ability to monetize new delivery systems, while growing traditional revenue sources such as retail and service establishments and programming delivered via satellite and cable television. New media and digital revenue continued its year-over-year pattern of growth, reaching new record revenues exceeding $57 million, an increase of 65% over the previous fiscal year. This achievement was driven in large part by agreements with Netflix, Hulu and other digital entertainment outlets. Licensing revenues from bars, restaurants and other commercial establishments saw an impressive increase of 7% over the prior year to a new benchmark high of $116 million. 
International revenues contributed $297 million, more than 30 percent of BMI’s total for the year. Much of this continued strength is the result of the multi-dimensional scope of the BMI repertoire, which combines a trove of classic global hits from legendary writers with a continuous stream of new chart-toppers from BMI’s pop, rock and urban songwriters, along with compelling scores from BMI’s film and television composers that thrill audiences in all forms of audio-visual exhibition. 
To support its growth, the Company continued to refine its business processes and technological infrastructure to serve all of its customers in an increasingly complex marketplace. Working with key partners, BMI continued to grow cloud-based services, launched new versions of BMI Mobile services for iPhone, iPad and Android users and upgraded the groundbreaking BMI Live Program to better serve touring singer-songwriters. BMI’s website, www.bmi.com, was redesigned, reflecting the desires of customers and streamlining navigation to do business online. This year, more than 45,000 new writers joined BMI via its online portal – the Company’s virtual open door. For the second consecutive year, BMI was recognized in the top tier of InformationWeek’s list of the top 500 innovative companies, and has likewise since the close of our 2013 fiscal year made this impressive list once again.
BMI is proud to represent the most creative and commercially successful roster of musical talent in the world today. This year BMI songwriters garnered more than 250 nominations for the 2013 Grammy Awards. BMI winners included fun., Gotye, Adele, Rihanna, the Black Keys, Kanye West, Chick Corea and Carrie Underwood, among others. BMI songwriters also were honored with 96% of the prestigious Country Music Association (CMA) Awards and commanding percentages of leading industry awards across all genres of music, from rock to blues, Latin and jazz, to theater and cinema.
BMI conferred Songwriter of the Year honors on chart-toppers Nicki Minaj, Benny Blanco, Claude Kelly, Ammar Malik, Prince Royce, Horacio Palencia, Dallas Davidson and Luke Laird.  Writing and performing some of the most-played songs of the year were Adam Levine, Taylor Swift, Pink, Pitbull, Miranda Lambert, Lady Gaga, Kenny Chesney, Carlos Vives, Jason Derulo and Luke Bryan to name only a few. There were also a number of BMI songwriter/artists who had a breakout year this past year, including Imagine Dragons, Hunter Hayes, Macklemore & Ryan Lewis, A$AP Rocky, Kacey Musgraves, Christina Perri and Florida Georgia Line.  
“Music is more pervasive in our lifestyle and across more platforms than ever before,” said Bryant. “We are alert to the challenges. But we also firmly believe that BMI has an unprecedented opportunity to serve the industry and public in an expanding marketplace in new and innovative ways, and to reward our songwriters, composers and publishers who are delivering music that is celebrated across the globe.”
About BMI 
Broadcast Music, Inc.® (BMI®) is a global leader in music rights management, serving as an advocate for the value of music.  BMI represents the public performance rights in more than 8.5 million musical works created and owned by more than 600,000 songwriters, composers, and music publishers. The Company negotiates music license agreements and distributes the fees it generates as royalties to its affiliated writers and publishers when their songs are performed in public. In 1939, BMI created a groundbreaking open-door policy becoming the only performing rights organization to welcome and represent the creators of blues, jazz, country, and American roots music. Today, the musical compositions in BMI’s repertoire, from chart toppers to perennial favorites, span all genres of music and are consistently among the most-performed hits of the year. For additional information and the latest BMI news, visit www.bmi.com, follow us on Twitter @BMI or stay connected through Broadcast Music, Inc.’s Facebook page.
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